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Promoting Your Event 

Visit the NDEW 
Promoting Your Event page 
for:

● Media alert template
● Press release template
● Interview tips
● And more

https://driveelectricweek.org/event-planning-guide#event-promotion
https://docs.google.com/document/d/1GYFvOHuKr29VtsptxlDP-An57ize7LjuvMtk9RtPcmc/edit?usp=sharing
https://docs.google.com/document/d/1Soji6ny5sYWOkHow-IyYxJ_lLnRmiFXH_CMOS5jBUgE/edit?usp=sharing


Media Alert
● Who

● What

● When

● Where

● Visuals
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Press Release

Tells fuller story 

with more details. 

Can be sent before 

or after event. 
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https://docs.google.com/document/d/1Soji6ny5sYWOkHow-IyYxJ_lLnRmiFXH_CMOS5jBUgE/edit?usp=sharing


Tips to Secure Earned Media

What makes your event unique?
• Think: If I were a reader, would I click and share?

Work with Local Influencers
• Involve public officials, celebrities, organizations and community leaders.

Amplify State + Local Efforts
• Ribbon-cutting new charging stations, display city fleets, city proclamations, new 

policies 

Share Compelling Local Stories
• Dispel myths, show human impact, reach new + diverse demographics.
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Rules of Engagement

• Local reporters / bloggers / editors

• Clear, concise subject line with event date

• Email individually or BCC. Do not CC

• Format emails (easy/quick to read)

• Avoid exclamation marks !!!!

• Remember: Reporters are people, too
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Writing Tips

• Short and simple wording

• Eye-catching

• Pyramid style = important things first

• Email reporters FIRST. Text or phone SECOND.

• Don’t exaggerate. The truth sells.

• Offer photos or links to photos.
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Interview Tips

KISS: Keep it Simple, Stupid! (at least for TV)

Start with your strongest statement

Be passionate and positive about solutions

Practice in advance

End with a call to action–visit NDEW site
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 Event Flyer Template

Create a free Canva account to edit these templates

https://www.canva.com/design/DAFo_lffBE8/gminUoLsFxUpUyf-c1LMpA/view?utm_content=DAFo_lffBE8&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAFo_lffBE8/gminUoLsFxUpUyf-c1LMpA/view?utm_content=DAFo_lffBE8&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


Where and How to Post

● Neighborhood Outreach (Nextdoor)
● Post flyers at local businesses 
● Post through your own social media channels
● Ask your Homeowner's Association or  

workplace to post in their bulletin 
● Encourage any and all partners to market the 

event on their social platforms–book a call with 
their marketing team to coordinate



Letters & Op-Eds

NDEW website at bottom 

Unique content + personal testimonials

Positive + action focused

Letters to Editor                      Op-Eds

< 200 words
1 - 2 week lead time

< 700 words
1 - 2 week lead time
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Preparation: Assembling Your Team 

Decide who will …
● Introduce public officials + speakers

● Speak to media

● Accept the proclamation, cut ribbon, etc. 

● Take high-resolution photos

● Live tweet, livestream and post on social media 
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Timeline for Media Outreach

Calendar announcement/Save the Date

Media Alert or release to reporters

Media reminder, pitch call

Call news desks, email press release
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3-4 Weeks

1 Week

2- 3 days

Day of Event



Day of Event

★ Confirm setting/spot for interviews

★ Offer guided tours of EVs and exhibitors

★  Offer EV driver interviews

★ Reminder: release waivers

★ Provide high-res photos / videos

★ Bring or have a link to your press release + don’t 
forget to thank attending media
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What if Media Doesn’t Show?

• Take lots of photos of your event
• Upload high-res files to an online album (Google 

Drive, Dropbox)

• Send photos, release + quotes from the event to your 

media list for online stories

• Be your own media outlet! Post photos, video, blog 

post to your own social media channels and website

• Use the #NDEW2023 hashtag
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Social Media

DriveElectricWeek.org

@PlugInAmerica @SierraClub 

@electricvehicleassociation 

@evhybridnoire

#NDEW2023 #DriveElectric

#NationalDriveElectricWeek
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Social Media Tips

POSTING
Look for iconic visual moments 

Capture people + crowds 
Experiment with live video

TARGETING
Look up VIPs’ handles and pages 

in advance so you can tag and 
@mention with your content

BOOSTING
If you have the budget, pay $25 
to boost Facebook/Instagram 

posts to potential supporters or 
to your own followers

TRACKING
Monitor engagement (likes, 

shares, retweets, comments) and 
share with us in event report
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Q & A

 Contact NDEW Support at support@driveelectricweek.org
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mailto:support@driveelectricweek.org


THANK YOU
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We look forward to working with you to make
2023 the best National Drive Electric Week yet!


